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Trend:
Declining
Retention

73%

of UK shoppers will buy
primarily online in Q4

75%

Of consumers expect to
continue to try new
retailers and websites
as a result of CV-19

39%

customer retention rates
in 2020, down from 54%
in 2019

Tactic: Engagement Drivers

Maximise traffic during peak season and build lasting loyalty with engaging email experiences

Celebrate the customer’s
relationship with your brand or
encourage lapsing customers to
: return by recognising key
mllestones like favourite category or
: product :

 Cyber discounts will likely :

© start earlier than ever. :
Avoid discount fatigue
and encourage greater

©  engagement with a

:discount or product reveal§

2018 vas s eauty-ull yrt
e
You foined the MAY
L'OCCITANE Family 11,
.and since then, 2018

© with a Scratch Off email :

SCRATCH TO ..................................
REVEAL YOUR
SPECIAL CODE R :
. Increase repeat purchase rates by building r |
: an affinity that goes beyond the checkout; : /
retarget relevant content, editorialsand :---oofe \\— ot
how-to-videos based on behavioural or : : R e
View Today's Offer purchasedata s L M S
L LR LR RE LR RRERELE S m ) 658 Views Smatore Advent
Use a poll to gather gifting intent and  : : Calendar
retarget customers with relevant content i |n '''''' A $105.00
- a follow-up email oo : , . L hoW.$5400
: Play on a ‘fear of missing out” : SHOP NOW

by showing the number of
clicks or views a product has

Still Unsure of What to Get?

© received. Set rules to ensure

‘that these indicators only show :

ionce a product has surpassed a :
certain number of views :

Let us help! Who are you shopping for?

"
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Trend:
A price conscious
consumer

70%

Of UK consumers say
Coronavirus has had
some level of impact on
their personal or
household finances

57%

Plan to purchase
Christmas gift during
discount periods

56%

Of retailers said they will
start holiday sales
earlier (first week of
November for most)

Tactic: Blending behavioural & promotional
Maximise impact in a competitive market by adding behavioural tactics to promotional emails

INKREDIBLE RETAIL

Retarget abandoned cart and browse
product in BAU emails, particularly when
items previously browsed or carted are a

part of an ongoing promotion

MEN  WOMEN  ACCESSOREES  HOME

Make sitewide offers seem more targeted by
switching out the category that’s promoted to
the customer based on behavioural data

ELLE,

25% OFF ............................................................. .

Including selected handbags
N

! Test multiple variants of promotional copy and :
CTAs and switch out all variants to the winning :
creative in real time

: With consumers feeling increasingly :
© price conscious, the competition for :
“full-price customers will be even more:
© pronounced. Reassure customers of :
the value of full-price products by
pulling in UGC including reviews

:More than 50% of Gen-Z and Millennials said that:
: availability of buy now pay later would influence :
 their decision to buy something online. Highlight
:your BNPL proposition by showing the instalment:
. price of a recently browsed or carted item !

evel h me
it's the best

BUY NOW, PAY LATER
Lombard Chelsea Dress Boot

4 payments of $124.75 over 6 weeks

QUADPAY

Y 4
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Trend:
Omnichannel
Habits

58%

of consumers feel sale
going into store

71%

of UK adults prefer to
use Click & Collect when
shopping online as of
Aug 20

87%

Of consumers begin their
product search online
even when they plan on
purchasing in store

#37 INKREDIBLE RETAIL

EXTRA 30%
OFF CASHMERE
SWEATERS

Tactic: Provide a convenient cross-channel experience
Focus on conveying safety and value through a contactless experience

Let Us Help You! : : Pullin live appointment or delivery :
Book an appointment and bring in your gift list—we'll do the rest! . . . - . .
slot availability for easy booking

Saturday Sunday Monday

Use a poll to gather gifting intent and
: retarget customers with products available :
: in nearby store :

’SM - S Stil Unsure of Whatto Get? :
f ‘ ................... e Let us help! Who are you shopping for?

Check Out Our Winter Collection Include live store inventory X\
s ? : : for nearby store : BROTHER E cononken

o\

: . Leverage QR codes throughout the store to enable
Call out nearest store & location-specific ~ : : ‘contactless shopping’ through a series of touchpoints. :

Skip the Wait and Pick Up n StorelToday . services, in addition to changing store hours : : *Tip: captured data can be used for retargeting

862 Broadwe
New

10003

*Tip: ensure store hours are front and center after shlpp/ng
: cut off date

cerHEKREDBLERETAL AP © Utilise device detection for app download or
: : mobile wallet CTA to encourage mobile adoption :
o
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In 2019...

65%

Of consumers were more
likely to shop for holiday gifts
online with retailers that
offered same-day or 1-day
shipping

78%

Of consumers did not shop
earlier due to the compressed

holiday season
(26 days between T-giving and Xmas)

The new reality....

83%

Of global consumers plan to
shop online the same amount
or more even once
brick-and-mortar stores reopen

10x

More likely to make a purchase
and 12x more likely to make a
second purchase, for customers
acquired via mobile during
covibD

Accelerated Ecommerce Adoption
A variety of ways to enhance the online experience

Variety of Ways to Make

the Holidays Happen on Time

. Estimate Pick-up and Shipping times based on known cut-off dates and times associated :

with each service and product category, especially crucial for last-minute shoppers
(ex/ 1pm cut-off for same day, 3pm cut-off on Friday for weekend overnight, etc.)

FREE Curbside Pick-Up FEDEX Pick-Up EXPEDITED Shipping
Available TODAY after 3pm TOMC” tOWsa, “=r 5pm THURSDAY, 12/17
e

exuviance

Want to talk to an Exuviance
Skincare Expert from the comfort
of your own home?

Good news - now you can!

Join us for our Xpert Series @Exuviance
Instagram, live each

Jmelvn Stump

Jocelyn as she shares her nighttime

aging self-care ritual. Add to your

calendar now so you don’t miss out on
Jocely ¢ ts, Q&A, and deals!

: Populate holiday-related perks for

onalty and VIP members such as Freeé"

2-day shipping and gift wrapping

Include Add-to-calendar functionality for virtual

consultatlons events, and gift shopping assistance :
*Tip: use as follow-up to gifting poll response

‘Include online inventory availabilityto:
drive urgency and convey popularity

Capitalize on
accelerated app
adoption and strong
retention rates by
ensuring a compelling
onboarding and
post-purchase
experience through
rich-push and in-app
messages

Because you're an INKREDIBLE INSIDER
/ou get FREE 2-DAY SHIPPING and gift wrap

and exclusive offers. @

We Saw You Looking

You have great taste! Finish that purchase
before someone else does!

537 people are eyeing this

4 INKREDIBLE

pravada Leathers

$599
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In 2019...
79%

Of surveyed businesses say
they have adopted agile
processes into their
marketing and business
organizations

13%

Of surveyed businesses gave
themselves the top mark for
achieving the breadth and
depth of agile practices

The new reality....

56%

Of the 144 retailers tracked by
RetailDive have furloughed
employees, as of May ‘20

44%

Of creative production /
content marketing has been
brought in-house

There are a variety of ways in which Movable Ink can ensure Marketers and Creatives are set up for

Create modules that can:
be easily repurposed :
- with minor tweaks such !
as the header copy of :
 this product rec module :

: Can be dynamic within a
 campaign based on set :
: criteria. :

Stil looking for rings?
KEGP EXPLOMNG

Still looking for earrings?
KLLP DXMOmNG

Still locking for necklaces? ;
KEAP EXHORMNG v L

Still looking for charms?
KEEP EXPLORING

Still looking for bracelets?
KEEP EXnOmNG

Preparedness and Agility

agility during uncertain times

Check Out Our Winter Collection Finish the Look

Lub

More of What We Think You'll Love m

Utilize Stories

to personalize batch

Copyright. Movable, Inc. All rights reserved.

behavioral-captured data

ml s : holiday campaigns by
: Charm : altering editorial imagery, :
racaeti % “header or subheader copy, :

[ R I CTA copy, etc. '

ITSNOT TOO
LATE TO GRAB
THIS TAILORED
WOOL COAT

Finish the Look

Variety of Ways to Make
the Holidays Happen on Time

Ekkis LS

Let Us Help You!

ge

. Allow Movable Ink to host :
éentire email to ensure that:
. last-minute and
: post-deployment updates :
: can be made anywhere :
© throughout the campaign :



